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Slate Isn’t for Everyone

Aesthetics, longevity, and price are just a few
of the factors to consider when choosing
roofing material. Each of these decisions will
impact the structure and the final medium
that is chosen.

Slate is not a roof for the average project.
Slate protects the integrity of the building and
is held for the projects that value the
durability of a roof. As a rock, slate has no
added elements in the production of the tiles.
Each tile is hand split at the quarry and then
hand installed with 2 copper nails

Slate is not a roof for the average project,
slate is for the building that is looking to
stand for the next 100 years plus. The
home, structure, monument that will hold
significance for generations.

Slate is not a roof for the average project,
slate is for the project that understands that
plastic, rubber, or resin will never look or
last like natural slate. Slate has proven its
beauty as it ages like a monument strong,
stoic with natural beauty.

Slate is not a roof for the average project,
slate will cost more upfront, yet amortized
over the lifespan of a roof, slate costs less
than asphalt shingles.

Slate is meant for the projects that want to
make a mark on our campuses, our pastoral

countryside, and our skylines. 804-745-4100
%W% www.virginiaslate.com
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